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Upper Left: Community solicitation of images
Upper right: Social media solicitation of images
Lower right: Aggregation (designathon)

Lower right: Community recognition

Source: SESH, Creative Commons




Integral Conversation Button Challenge
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Write down your guess for the
total number of all buttons on
a piece of paper. If you are
part of the Esquel Group, add
an “E” next to your numerical
guess.
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We're responsible for our bodies and

Find free, fast and confidential testing near you:
www.HIVtest.org/stronger

the choices we make.
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TESTING MAKES US HEALTHIER

TESTING PROTECTS US
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SESH FEH

* Mission: Use crowdsourcinF to create more
engaging and effective health services
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* Most projects in China, with smaller
projects in Hong Kong, Vietnam, United
States, and Australia
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. Strengths in medicine, public health, and
research
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Above: Eight Immortals; Below: Guangzhou



Crowdsourcing A,

* A group, rather than an individual,
completes a task?!
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* Examples: Wikipedia, NIH challenges
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* A wise crowd needs to have:!
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* Independent opinions
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Wise crowd? Mainland Chinese train station after snowfall

* Decentralization =900k, February, 2016
* Aggregation B &1k

1Surowiecki, The Wisdom of Crowds, Doubleday, 2005




Local community members, doctors, CBO
leaders, network leaders; establish contest
rules and open call for entries*
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Social media and in-person events at
community organizations, schools, and

other local placestE fE A8 GEAR AN AL X 2H 24
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Steering committee, crowd, or others
evaluate entries based on pre-specified
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Social media and in-person announcement
of finalists JH I+ 2 BEARFNLE R iE 3N E AN
RFEAL

Crowdsourcing Contest StagesAX . LL 32 [ Bt
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Strong community buy-in from the start,
resonates with local
language/culture/preferences
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Clarify the contest for community members,
provide feedback on entries, encourage
contributions A H X Al G HFAR EL 2R, 54E
dn PR S AR IF Bl Ak X 2 5 Tk

Narrows the field of entries, relies on local
judgement, taps crowd wisdom
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Incentives for finalists and also for
participation in the contest 23k # N 2
k-

*Entries can be short texts (concepts), images, or videos. They can describe patient perspectives, novel pilots programs, or local policies.
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SESH Progress 3% /8 &

* 16 contests, including 2 global contests
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e 2 RCTs (NCT02248558, NCT02516930) showed that
crowdsourcing is effective in health promotion?'2
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* One ongoing stepped wedge RCT in eight cities
(NCT02796963)
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* Altogether 40 peer-reviewed publications (including in The
Lancet & Clinical Infectious Diseases)
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5 NIH grants/subcontracts 5/ "NIH3& &/ 415 [F]

e 8 WHO commissions 8 ™MWHOZAT- T H

1Tang, Best, Han, et al., CID, 2016

2Tang et al., IAS Durban, 2016

Above and Below: SESH designathon in May 2016, Guangzhou



SESH Impact
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WHO Hepatitis Testing Contest e

. | B TAEFR SRR T QU752
FHR ALl B 3%
WH O ﬁﬁ WD T FERATRIF R W 5238, FHE=
A — B Ai#R:
* Crowdsourcing contest to solicit short www.seshglobal.org/heptestcontest
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e Solicited 64 entries from 27 countries I S K 17 25

#heptestcontest
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* 31/64 received a commendation from
SESH/WHO/ILC HHr, 313k

e About half of entries will be directly included
in WHO Hepatitis Guidelines
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